
Campaigns to
change the world

Greenpeace’s campaigns in Italy
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Nov 20, 2012
Report: Toxic Threads, the big Fashion Stitch-Up 
Greenpeace International investigated 20 global fashion brands - including Armani, Levi’s and 
Zara - as well as a wider range of hazardous chemicals. 141 items of clothing in 29 countries 
were tested.
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Dior which were highlighted in product testing 
stubbornly denied their responsibility for 
hazardous chemical pollution in their supply 
chain and their products.  But the companies 
supplying these luxury brands with their 
clothing did not respond the same way.  In 
2013 Canepa, a major Italian supplier to the 
luxury industry stepped up to make the most 
ambitious Detox commitment yet. In the years 
to follow they would be joined by no less than 
34 companies in the Prato and other textile 
districts in Italy (see Box 7).

In 2013 the campaign shifted its main focus 
to the Outdoor sector and its use of per- and 
polyfluorinated chemicals – PFCs – as water 
repellents; these are hazardous chemicals 
which can also be transported to remote areas 
through the air. 39 Greenpeace’s campaign to 
clean up the outdoor sector was designed and 
run with the help of outdoor enthusiasts, people 
who felt strongly that remote and pristine 
natural habitats should be free from PFC 
contamination, a problem revealed by sample 
results from several expeditions to remote 
mountainous areas.40 The campaign also found 
PFCs from outdoor clothes much closer to 
home, in the air of retail stores selling these 
products. 41 Three outdoor brands signed up 
to Detox; in parallel there was a big increase in 
the availability of new PFC-free waterproofing 
technologies which were adopted by many 
outdoor brands.  These changes in the market, 
combined with people power, in the form of 
hundreds of thousands of outdoor enthusiasts 
calling on outdoor brands to act, put pressure 
on Gore-Tex – the most well-known  supplier of 
outdoor waterproofing technology – to change 
their position and move away from hazardous 
PFC technology by 2023. 42

Box 5 - Italy

In 2017, as a follow up to the Detox Outdoor project, Greenpeace 
Italy started working on a major scandal related to drinking 
water contamination with PFCs in the Veneto Region in 
Northeast Italy.  A huge area of around 200 Km2, with over 
350,000 inhabitants, had been polluted by these hazardous 
chemicals as a result of the direct discharge of these chemicals 
from the chemical and tannery industries.  People’s blood had 
been contaminated with PFCs, mainly through contaminated 
drinking water; as of the beginning of 2017, no solutions had 
been identified by authorities to solve this problem. Greenpeace 
Italy published two reports: one on wastewater discharges 43 
and the other one on drinking water contamination in schools. 44 
To push the regional government to stop discharges of PFCs by 
the industry, we launched a petition that was signed by 70,000 
people. Together with local residents, we took our protest to the 
authorities by boat when we showed up in front of the palace of 
the Regional Government in Venice.  As a result of the campaign 
the region has now enforced low limits for these chemicals in 
drinking water, setting a regulatory precedent for Italy.  Finally, 
in March 2018, the national Government recognized the PFC 
pollution in the Veneto Region as a state of emergency. 
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Oct 24 2012

Detox Commitment, Marks & Spencer 
British clothing giant Marks & Spencer commits to 
Detox by 2020 and phase out all perfluorocarbons 
(PFCs) by no later than July 1st 2016.  
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Greenpeace identity card
• 1971: Founded in Vancouver, Canada
• 1979: Greenpeace International
• 1986: Greenpeace Italy
• Supported by 3,1 m donors in the world (and 

+85k in Italy)
• Indipendent: do not accept money from state 

institutions, companies, political parties, unions
• Operates in 55 countries with 26 National and 

Regional offices



Greenpeace Italy
• 58 staff
• 1300 volunteers
• 87k donors
• 1,200k+ cyberactivists
• 720k+ friends on FB
• 509k Twitter followers
• 193k on Instagram



Global environmental issues

• Climate and energy
• Toxic pollution
• Deforestation
• Sustainable agriculture
• Oceans



How Greenpeace works
• Scientific analysis and investigations
• Expose the issue
• Nonviolent direct actions
• Online and offline mobilisation
• Lobby and negiotiations with the 

counterparts (governments, public 
institutions, companies)



Our focus:
• Offshore oil&gas drilling 
• Stop Coal, no nuclear, 

phaseout gas

Our solutions:
• Renewables
• Efficiency

Climate campaign in Italy



2015: U turn for 
the biggest Italian utility

• After 9 year of campaign and 9 court cases, and an 
intense activity within a large anti-coal coalition, ENEL 
decided to stop new coal and new nuclear and investing
only on renewables, efficiency, smart grids.

• Even though with some delays, ENEL (globally the 
largest utility as per customers) is showing that an 
energy revolution make sense for its business.

• Since 2017 a coal phase-out by 2025 is under 
discussion and has been mostly confirmed (some delay 
could affect one plant)



Climate
• Anti-Greenwashing campaign (on 

Italian media; against ENI industrial 
plan, 85% on fossil but presented as
«green»)

• Urban sustainable mobility and ban of 
fossil ads



Renewables and efficiency
• RE have almost reached the “grid parity”
• Huge solar, wind and efficiency potential
• BUT strong resistance to change from Oil&gas 

sector”



EU and Italian policies fall short
• A National energy 

strategy which pushes
more on natural gas 
than renewables

• 2030 EU and Italian
climate targets will not
allow decarbonisation
by 2050



Our specific objectives
• Expose the greenwashing strategies of the 

Oil&Gas industry and the poor climate
information from the mainstream media

• Push the government for more ambitious
targets (new energy scenario under 
elaboration)

• Local Campaigns to ban fossil fuel
advertising in major cities



Detox the textile industry

Destination 
Zero: 
seven years of Detoxing 
the clothing industry

G

July 12, 2011 

Report - Dirty Laundry
After a year-long investigation, 
Greenpeace releases the ‘Dirty Laundry’ 
report, exposing hidden links between 
textile manufacturing facilities in China 
that discharge hazardous chemicals into 
the water, and international brands such as 
the sportswear giants Nike and Adidas.

July 13, 2011 

Greenpeace launches the Detox 
campaign
Nike and Adidas to be the first clean 
water champions by teaming up with 
their suppliers and eliminating all toxic, 
persistent and hormone-disrupting 
chemicals from their products and 
production processes.

July 15, 2011 

Retail mannequins quit their day 
jobs and join the Detox challenge

July 23, 2011 

Mass striptease in front of adidas 
and Nike stores around the globe 
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© Caner Ozkan / Greenpeace © Gordon Welters / Greenpeace 1. Executive Summary 

Seven years ago, Greenpeace launched its 
Detox campaign to address the widespread 
use of hazardous chemicals in the 
manufacturing of clothes, which were being 
released into waterways in countries such as 
China, Indonesia and Mexico.  It was the first 
campaign to challenge big clothing brands 
from all sectors to take responsibility for the 
environmental impacts of their manufacturing 
supply chains and commit to achieve zero 
discharges of hazardous chemicals by 2020.

This challenge was taken up by 80 brands 
and suppliers, from fashion and sportswear, 
to luxury, multiple retailers and the outdoor 
sector:  after intensive e!orts to implement 
their commitments, we wanted to see how 
far they have come. As we draw closer to the 
2020 deadline for achieving zero discharges, 
for the first time, Greenpeace has assembled 
the collective achievements of Detox 
Committed brands and companies from all of 
the sectors in one place, compiled from their 
responses to our survey about their progress.

Delivery of the Detox commitment

All of the committed brands and companies 
are delivering on the rigorous management of 
hazardous chemicals in a complex and global 
supply chain -  although not all at the same 
pace as they face di!erent challenges due to 
their size and specific market. Collectively, they 
have reached a critical point where there’s no 
going back, demonstrating the significance and 
feasibility of the paradigm shift advocated by 
the campaign. 

Companies have come a long way.  At first 
Greenpeace had to unveil the underbelly of 

an industry eager to provide consumers with 
the latest trend at the cheapest price while 
turning a blind eye to the environmental and 
human costs.  It took lots of investigation 
and documentation to get all of them on 
board - through revelations that hazardous 
chemicals restricted in the EU and US such as 
alkylphenol ethoxylates (APEs) were routinely 
discharged in the Global South - but we could 
always count on the support of the public 
and heartfelt petitioning from our followers. 
There were also many positive highlights along 
this corporate journey, such as the collective 
commitment of Italian suppliers from Prato 
and Como or the responsiveness of the smaller 
outdoor brands.  Ranking brands through our 
evaluations also kept the dynamic going.

The first step for companies that signed the 
Detox commitment was to set up a black 
list of hazardous chemicals (aka MRSL 
(Manufacturing Restricted Substances List)) 
banned across all stages of manufacturing, 
with ambitious elimination timelines and target 
levels to be reached in wastewater. There were 
some disputes about the ambition, but in the 
end, the objectives and implementation tools 
are converging. The ZDHC (Zero Discharges of 
Hazardous Chemicals) foundation, created as a 
collective response for the brands, has become 
a meaningful programme over the years, with 
the potential to scale up the Detox roadmap 
to the rest of the clothing and textiles industry 
and to keep up the momentum for change.

Building capacity

Eliminating hazardous chemicals requires 
the in-depth involvement of brands with 
their suppliers, not only their “tier 1” direct 

July 26, 2011 

Win! 1st Detox Commitment, Puma
Thanks to global people #PeoplePower, the first win for a toxic-free 
future comes less than two weeks after the ‘Detox’ challenge kicked 
o!! Puma leaps ahead of Nike and Adidas and publicly commits to 
eliminate all hazardous chemicals from its product lifecycle by 2020 
and begins to race towards transformational change in the sector.
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Challenging the textile industry: zero 
toxic chemicals in their process

• We started in 2013 by exposing the impact of the textile 
industry and big corporation polluting rivers and fresh 
waters in the global South for producing clothes.

• Some big brands accepted to make a pledge in order to 
phase out some 450 chemicals by 2020.

• In a few years we gained a new legislation in China, and 
a large number of chemical alternatives for eliminating 
the toxic chemicals from the production lines

• A very important case is in Italy: the industrial cluster of 
Prato is leading the Detox project in Italy with some 45 
small and medium companies participating



Toxic chemicals in the tap water: 
the Veneto case

• During the Detox campaign we started to work on a toxic 
hotspot in Veneto: 350,000 people exposed for 30 years 
to PFAS, chemicals used for waterproofing clothes.

• With research and investigation we were able to support 
a strong local movement asking clean fresh water.

• The case is still ongoing: recently the Regione Veneto 
carried out a health screening with very bad results: 64% 
of the population sample is contaminated by PFAS.

• A new water main is planned to bring clean fresh water 
in the area



Conclusion: a different pathway to 
protect the planet is feasible

• Our Italian experience shows that:

– Abandoning coal (without using nuclear), 
investing in a 100% renewable future is 
possible and also profiting

– Innovating the textile industry is feasible even 
for small companies – with a proper support –
and can be a major step for protecting our 
fresh water resources and the enviornment



Thanks for your attention


